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KEY IMPLICATIONS & TAKEAWAYS 

 Google and DoubleClick overwhelmingly dominate the market. Combined they account for 

more than 65% of the market share. 

 

 AOL and AudienceScience follow, beating both Yahoo and MSN. 

 

 Compared to the December 2008 report, the combined share of Google and DoubleClick has 

further increased by about 9% whereas Yahoo’s share has decreased by more than 5% (or half 

of its previous share). 

 

 Between Google and DoubleClick, Google dominates the smaller sites (less than 1 million 

views) whereas their market share is about the same on the larger sites (more than 1 million 

views) 

 

 AOL’s market share has increased partly due to its acquisition of Adtech. Adtech is quite 

strong on European websites (e.g. sky network sites including sky.com, skysports.com etc). 

 

 AudienceScience is strong on news sites like CNN.com, USAToday.com, WashingtonPost.com, 

etc. In fact, on these news sites, AudienceScience is ahead of both Google and DoubleClick 

taken separately. 
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Market Share for Large Sites (Greater than 1 million unique users) – DoubleClick and Google 

dominate and about equal size; both combined capture 62% of the entire market. AOL and 

AudienceScience are ahead of both MSN and Yahoo. 

 

 

Market Share for Small Sites (less than 1 million unique users) – Google dominates and captures 

about 50% of the entire market and combined with DoubleClick captures more than 70% of the 

market. MSN and Yahoo are now behind AOL, AudienceScience, Value Click and Kontera. 
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Market Share Large Sites and Small Sites  

*Above information in a tabular format for easy comparison purposes 

Ad Network Market Share 

Large Sites 

Market Share 

Small Sites 

DoubleClick 33.46% 22.96% 

Google 28.54% 49.26% 

AOL 9.33% 3.73% 

AudienceScience 8.50% 4.21% 

MSN 5.33% 1.91% 

Yahoo 5.31% 2.95% 

ValueClick 2.79% 3.21% 

Kontera 1.24% 3.04% 

 

Market Share for Auto Sites (as categorized by Compete) – DoubleClick dominates, but 

AudienceScience has 2% lead over Google. 
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Market Share for News Sites* – AudienceScience dominates everyone including Google and Double 

Click. 

 

*Sites include - cnn.com, usatoday.com, weather.com, nytimes.com, forbes.com, people.com, foxnews.com, foxsports.com, 

washingtonpost.com, foodnetwork.com, npr.org, bbc.co.uk, accuweather.com, latimes.com, reuters.com, ft.com, wsj.com, nbc.com, 

boston.com, cbs.com, nydailynews.com, weather.gov, bloomberg.com, marketwatch.com, telegraph.co.uk, cstv.com, 

businessweek.com, msnbc.com, nationalgeographic.com, cbsnews.com, sfgate.com, nypost.com, chicagotribune.com, cnbc.com, 

timesonline.co.uk, guardian.co.uk, fool.com, usnews.com, thesun.co.uk, thestreet.com, time.com 

 

Market Share for Shopping Sites (as categorized by Compete) – DoubleClick and Google dominate 

followed by Value Click and others. 
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Market Share for Blog Sites (as categorized by Compete) – Google and DoubleClick dominate 

followed by AOL and Kontera. 

 

 

Market Share for Travel Sites (as categorized by Compete) – Google and DoubleClick dominate 

followed by MSN and AOL. 

 

Note: We have data for other categories such as Health and Government (all categorized by Compete) and also Finance and Social 

Networks. All these categories demonstrate dominance of Google and Double Click. We can plot them if needed. 
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METHODOLOGY: 

The methodology described below is the same as the previous studies from 2008 with the following 

execution improvements: 

 More pages were processed (270 million as compared to 75 million) as a result of greater 

capacity and longer collection period. 

 More Ad Networks were detected with higher precision. 

Attributor analyzed the ad server calls across 270 million domains as part of its May 2009 – March 

2010 crawling operations. There were 37 ad networks that could be identified. The data was then 

combined with compete.com’s traffic data and its vertical site category classification to provide the 

unique user and content category breakdowns. Each share total represents the sum of all ad 

networks owned by each company, with Google as the exception in which DoubleClick and AdSense 

are displayed separately. For example, Atlas DMT share is counted within Microsoft share numbers 

and Advertising.com is included in AOL share numbers. A full list of this breakdown is available on 

request. 

ABOUT ATTRIBUTOR 

Attributor’s Guardian is the world’s first web-wide monitoring and enforcement platform. Customers 

such as The Associated Press, Deutsche Presse Agentur and The Financial Times use FairShare 

Guardian to identify new sales leads and revenue-sharing opportunities, monitor licensed uses and 

protect against unauthorized use of their content. 

Attributor formally launched its service in November 2007 and is recognized as a thought leader 

across a variety of publisher-centric topics including content syndication, online ad monetization and 

the importance of transparency and accountability for the online content economy to thrive. Its 

services are currently available in fifteen languages including English, French, German, Italian, 

Japanese, Korean, Portuguese, Russian and Spanish. 

For more information about Attributor, including press and speaking inquiries, please contact us at 

info@attributor.com or visit us at www.attributor.com. For sales inquiries, please call (888) 300-9114. 

Attributor is located at 113 South B Street, San Mateo, CA 94401. 

Media Contact 

Amy Neal, LaunchSquad 

(415) 625-8555 

attributor(at)launchsquad.com 

http://compete.com/
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